


A large global business

52/48
female / male

gender balanced

3.4bn
people use our 
products every

58%
of turnover in 

emerging markets
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Available in over

countries

2021 turnover 

€52.4billion

148,000
employees

brands with turnover 
of over €1 billion
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WE MAKE MANY OF THE WORLD’S FAVOURITE BRANDS



Our Vision is to be the global leader in 
sustainable business. We will demonstrate 
how our purpose-led, future-fit business 
model drives superior performance, 
consistently delivering financial results in 
the top third of our industry.

Our strategy: the Unilever Compass



Help more than 1 
billion people 
improve their 
health & wellbeing

Halve 
environmental 
footprint of our 
products

Enhance the 
livelihoods of 
million of people 
as we grow our 
business

Reached

Global SUSTAINABLE LIVING PLAN Progress 2010 - 2020



MENA Achievements 2008 – H1 2020

2014 
ALL MENA SITES

ZERO WASTE TO LANDFILL 

2020 MENA 
100% 

RENEWABLE ELECTRICITY

RENEWABLE 
ELECTRICITY

100%

2016 
Dubai PC Factory 

LARGEST PVT SECTOR 
SOLAR PARK

CO2 EMISSION 
REDUCTION

-79%
WATER

-13%

CERTIFIED GREEN  
ELECTRICITY FROM 

GRID

100%

NON HAZARDOUS 
WASTE TO LANDFILL

-100%



Climate Commitments

€1 billion Climate & Nature Fund

Net zero emissions from all our 
products by 2039: from sourcing to 
sale

Deforestation-free supply chain 
by 2023

Empower a new generation of 
farmers and smallholders 

Regenerative Agriculture Code for 
all our suppliers

Biodegradable product 
formulations and 100 water 
stewardship programmes by 2030

Fossil Fuel Elimination in 
Cleaning Products

Plant Friendly Food 

Beauty & Personal Care
People & Planet Positive 

Our on-going commitments



OUR PLASTIC PACKAGING COMMITMENTS 

>80%
MENA Packaging 

Recycle Ready

4%
MENA Packaging PCR 

use

U.S.A.

MENA
PACKAGING PROGRESS

WASTE & PACKAGING 
COMMITMENTS 

U.A.E. PROJECT CIRCLE 
FOUNDING MEMBER 

RVM’s 



Our commitment & ambitions to fighting climate change



Our PLAN TO REDUCE EMISSIONS

IN OUR OPERATIONS ACROSS OUR VALUE CHAININ OUR BRANDS & PRODUCTS 



DUBAI PERSONAL CARE FACTORY ENVIRONMENT REDUCTION ACHIEVEMENTS 

CO2 emissions from 

energy

-84% 
per tonne of production

Energy Consumption

-22% 
per tonne of production

90% 
Effluent reuse

Water abstraction

-14%
per tonne of production

IRECs

Maximizing 
Solar Energy

Technology for 
Energy 

Efficiency

Waste 
Recycling & 

Upcycling

ACHIEVEMENTS INITIATIVES



Selected as advanced 4th industrial revolution lighthouse by world economic forum

First WEF 4IR 
lighthouse in Unilever; 

First non-energy site 
in MENA; First & only 

site in Dubai

How We Revolutionized Manufacturing

Entrepreneurial 
Mindset

DPC built software 
Efficiency Monitoring Systems

Leveraging Unilever’s 
Global Scale

Working with 
Start-ups

Experimental 
Projects

CMMS system with a 
startup “Limble”

Digital Twin for Innovations 
with Siemens

Using Vision AI for 
quality control

Advanced 
Analytics

Digital Ways 
of Working

Digital 
Management & 

Connectivity

Cloud 
Computing & 

Data

Smart 
Automation


